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Gocd Charlotte band membors Joel (ft) et Benji Medden with the Denmy's burritas they created

Denny’s Tries Night-Owl Vibe

Courting Rockers, Chain Seeks Post-Party Young Adults

BY JULIE JARGON

Denny's Corp js bryine to
Testake its claim as @ nochurmal
hat spot for young adalts,

The restaurant chiin—which
conjures images of sendors and
families digging inte morming
pancake platlers— lss been try-
ing to set n different scene for
night owls, Between the howrs of
10 g, and 5 aum it plpes in rock
and country music and it i
scheduling afier-concert partkes
for up-and-coming bonds, It has
added late-night mene tems
Fashioned by well-kpown musi-
clans Including Rascal Flatts anc
Goaodl Charletle, On Toeaday,
singer Jewel I8 shnted to coneoct

o new Denmys menu item at a,

Mow York test Michen,
Denny’s, bosed in Spartan-
burz, 5.0, has offered 24-hour
reataurant service sinee its in-
ception in 1952 Bul the chaln
haxs sufTeved n recent years nsTi-
val chains such s MeDonalds
and Burger King started staying
open later and attracting young
adultsin the process. Taco Bell, a
subsidiary of Yom Brands Inc.,
two years aio coined the term
“fonrthmeal” to describe the
meal between dinmer and break-
fest served at many of its stores
apen untll 1 aum. or lber,
Dennys cdeclined to provide
spevifics on bow much its nte-
might business was hurt by the
competition, but Mark Chmbel,
chiel marketing and innovation

afficer, described the decline as
“slgmificant.”

To stem the bess of custom-
ers, Dennys 1ot year ereated the
“Allnighter™ program, which in-
cludes adogding eoerging s
ciang and offering a “rockstar™
‘mena for night patrons. It glves
acloplees S1LOM0 in Denmy's gift
cards s they can eat while tour-
imgr. Then, Denmny's uses Twitter
and MySpaee bo inform its mreet
market of 18- 1o 24-year-olds
when and where the adopted
bamds" nfter-parties will be held
and when new men bems are
added.

Katy Ferry was one of Den-
my's nedoptess before ey song “1
Eassed a Gird™ garmervd heratten-
tiom, The program itsell hasn't
‘been as big of & hit, thowgh. The
chain of more than 1,500 restal-
rants said late-night traffic has
Iereased just 5%, Overall, sme-
store sales ol Denny's franchized
reataurants fell 1L4% in the first
quarter encled April 1whibe same-
store sales af company-owned
Testanrants wern: flal.

Trmmys nevw i5 pushing to et
the Labe-nkght program better
known on campuses, negotial-
ing to zel schools o rename ex-
tsting  college  Bateries
“Allmighter™ and offer items
from §ts rockstar mans,

Denny’s works with Filler Cre-
ative Grouwp, o Los Angeles-
based marketing firm, to iden-
tify wp-and-coming bands to
adopt and to choose established

Ang else was open, was frvoralily

masicians o creale men ibens,

Gond Charlotte, a bamd led by
twines boel and Benji Madden, cre-
ated a pair of burritos, one mada
wilh a veggle burger, the other
with smoked chicken. Country
Tand Rageal Flatts offered a his-
cuit topped with countey-Tricd
steak, eges, cheese, gravy and
three strips of bacon.

The membars of Stemen Sky-
Fine, it e st out of Lo Lslaned,
say  thelr adoption helped
broaden their expasure, After a
June 12 performance in Ana-
Tedm, Calif,, more than 100 Fans
came Lo a Denny's fior an after-
vty “1ts mice to e phle to hive
an honr or two to sit down and
meet with oar fans,” says lead
slnger Kevin Bard, age 18,

S0 far, Denny's has played it
safe with its band choices, The
ones that cremte menuy items are
Fairly mainstream and, in the
casg of Jevnel, might be more ap-
peitling Lo people older than
twentysomethings, “We haven't
said we want bo be the edglest
restaurant out there," says Den-
ny's Mr. Chmicd, 54. "The baids
hewe Lo 0t with Denny's image.™

Erin Volpentesta, 19, visiting
a Denny's in Vernon Hills, 1L,
late Friday night because noth-

impressed. T notbeed that the
men Iooked different,” said the
Bowling Green State University
student, home on summer
break. “T think it's cool that
ithaey've dobigs this™
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Denny’s Serves Up

Late-Night Scene
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